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Why should my organization be

online anyway?

e /5% of American adults use the internet

e 91% of these users use a search engine to
find information

e 83%
e 81%

ook for info on a hobby or interest
ook for information about a service or

product they are thinking of buying

e source: Pew Internet and American Life Project (www.pewinternet.org)




Obviously, the internet plays a big
role for people gathering
information...

e So what do | do to
take advantage of
this amazing thing
called “the

internet™?







Reach out to your audience with a blog

e A great way to keep your target audience up-to-date
with information about your organization

e Builds trust and empathy with people interested in or
sympathetic to your values (Kent, p. 35-36)

e Users can subscribe to an RSS feed to receive blog
updates directly to their email inbox and/or RSS
reader

e Add a comment system so users can interact with
your content

e Ensures that your website content remains “fresh” and
engaging to both new visitors and people already
familiar with your organization




Connect with your audience
through social media

S TR facebook
e Facebook.com
o Social profile sites where you can create an online
identity to connect to your audience

e Twitter.com
o “microblogging” platform where you can send brief
(140-character) updates and links to your
“followers”




Any Questions?
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